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Design • Experience
penguin group (USA) •  puffin books •  nyc
senior de signer •  august 2005–pre sent

§-45 	 de sign  about 35 hardcover jackets and paperback cov-

ers per year for ya  and middle-grade novels for seven 

different imprints in the Young Readers Division

§-45 	 work closely  with publishers, editors, and art 

directors  from initial concepting stages through creating 

press-ready mechanicals for the printer

§-45 	 c onduct or supervise image/art research 

§-45 	 c ommission and direct illustrators/artists and pho-

tographers, when appropriate, including the organization 

of on-sight directing of photo shoots

§-45 	 regularly de sign  jacket/cover art for both  award-

winning literary fiction—such as the Printz Honor 

winner An Abundance of  Katherines by John Green—and  for 

commercial New York Times best-sellers like Mike Lupica’s 

The Big Field or the Ranger’s Apprentice series

§-45 	 whistle while I work. 

milkweed editions  •  minneapolis  •  mn
de signer •  july 2002–october 2004

§-45	 de signed c overs/jackets  for all titles at the 

press, about 15 per year, including adult trade fiction, 

nonfiction, poetry and books for middle-grade readers

§-45	 de signed interiors  for all titles

§-45	 de signed cover for the be st-selling title 

in Milkweed’s history—Perfect by Natasha Friend—with 

more than a quarter million copies sold; Perfect’s cover 

design was used as template for the author’s following two 

books by Scholastic when the author signed with them

§-45	 de signed  marketing and promotional materials, such as 

seasonal catalogs and trade show materials 

Freelance • Design
clients have included:

new  york time s •  stanford university press 

nyu pre ss  • penn state university press

milkweed editions •  roaring brook pre ss 

Among the genres of books designed for some of the clients  
listed above are: adult trade fiction, literary fiction, short-story 
collections, poetry collections, general nonfiction, academic 
nonfiction, and memoir. 

Education
minneapolis school of advertising + design
2000 – 2002 •   graphic de sign

minneapolis technical college 
1998 – 2000 •  graphic de sign

university of florida
1988 – 1992 •  b .s.  magazine journalism

Design • Awards
2007 • new  york book show

1st place: children’s trade paperback series

2003 • aiga mn de sign show  of excellence

2002 • c ommunication arts de sign annual
print magazine regional design annual
how magazine self-promotion annual

Technical • Expertise 
indesign cs2 • quark xpress • photoshop cs2

illustrator cs2 • pdf workflow • ms office
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